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What if offices were to make work attractive again? 

As work environments become more difficult (Labour Act, burn-out, stress,
etc.), it is time to look at the quality of life at work. This topic is becoming
a serious issue for every type of company, as well as subjects related to

employees' comfort, building and office space design, and relationships with col-
leagues among others. In addition to this, quality of life in the workplace has also
become an essential aspect for recruitment and retaining the best talent. Com-
panies are now very competitive in this area. They are paying very close attention
to these different topics, which support their employees' well-being and therefore
the companies' performance. 

As a leading player in real estate across Europe, Foncière des Régions designs
and develops transformative property solutions for its tenant partners. Foncière
des Régions works hand in hand with its tenants to innovate, to create a tailored
workspace for the company's project and development. The matter of office
space becomes the tangible manifestation of a new way of thinking, the reflection
of a company culture and strategy.   

Predicting and understanding new trends, especially new uses, are at the heart
of Foncière des Régions' strategy. The purpose of this survey of French, German
and Italian employees is to provide further food for thought. The study provides
a new vision of the day-to-day life and expectations of employees in Europe: 

What are the key factors that encourage their attachment 
to their workplace and their company? 

How do their professional relationships influence 
their well-being at work? 

How does the workspace affect 
the employees' performance?

More informations :  http://www.en.foncieredesregions.fr

OpinionWay carried out this study from 5 to 19 September 2016, in which 3007 employees in companies with over 250 employees (1003 French employees, 1001 German
employees and 1003 Italian employees) took self-administered online surveys..
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What if offices were to make work attractive again? 

What we 
learned

European employees state that they are
happy to go to work, motivated in particular
by their interest in their missions and the plea-
sure of seeing their colleagues.

European employees greatly value human re-
lations at work. The atmosphere in their of-
fices, deemed good, is mostly sustained by
good relationships between work colleagues
and has a major influence on well-being in the
workplace. 

The work environment has an undeniable ef-
fect on the employees' performance. The
quality of workspaces should not be over-
looked, as it is a major factor for improving
European employees' working life.

While the quality of current work environ-
ments is satisfactory, it is far from meeting the
employees' expectations, even though the
quality of work premises is an important factor
when choosing a company.

Most employees describe the services offered
by the companies as good quality, but they are
still lacking in innovation. However, the percep-
tion of quality of service increases significantly
when more specific services are introduced and
offered to the employees.

While telework is accepted by most employ-
ees, it still meets resistance when proposed
as the only method of organisation, espe-
cially due to fears of isolation and separation
from colleagues.
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What if offices were to make work attractive again? 

RELATIONSHIPS WITH COLLEAGUES AND
WORK-RELATED SATISFACTION

A good working atmosphere is universally acknowledged...

In Germany (86%), France (87%) and Italy (88%), a large majority of employees agree that
the atmosphere in their office is good. These figures are even more positive as a significant
proportion (30%, 22% and 22% respectively) of employees go as far as describing the at-
mosphere as very good.

...in particular thanks to good relationships with colleagues,

Work relationships take place in a healthy environment: employees feel like they have
good relationships with their colleagues (94% in Germany and 95% in both Italy and
France). It is also important to highlight that these relationships are described as very good
by nearly a third of employees (26% in Germany and 32% in both Italy and France). These
good workplace relationships are even more important as they have a major influence
on well-being in the workplace: this is true for 91% of Italians, 87% of French employees
and 81% of Germans.
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What if offices were to make work attractive again? 

...as well as a genuine pleasure in going to work and a
strong commitment to the company

80% of German employees, 72% of Italian employees and 70% of French employees say
they are happy to go to work. They are motivated in particular by their interest in their
missions (46% of Germans, 40% of French employees and 32% of Italians), seeing their col-
leagues, especially for Germans (35%), and a good working atmosphere (24% of French
and Italian employees, 20% of Germans). While workspaces only provide secondary moti-
vation for Italian (10%) and French employees (11%), the same is not true in Germany where
they are mentioned by one out of four employees.

Apart from interest in their
functions, the factors that pro-
vide European employees with
the most satisfaction are con-
nections with their colleagues,
which are universally recog-
nised at very similar levels in
each country (66% in Ger-
many, 65% in France and 64%
in Italy). Strengthening the im-
portance of social connec-
tions at work, exchanges with
customers, partners and ser-
vice providers comes in sec-
ond place (47% in Germany,
44% in France and 39% in
Italy). At the same time,
workspaces are not yet a main
contributor to employee satis-
faction (19% in Italy, 15% in
Germany and 10% in France).
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What if offices were to make work attractive again? 

Feelings about colleagues that differ in each country

While employees in all three countries enjoy good work relationships, the strength of the
relationships varies widely from country to country. In France, 64% of employees (75% of
those aged 50 or over) think of their workmates simply as colleagues rather than friends
(24%) or confidants (13%). However, 60% of French employees aged between 18 and 24
years, consider their workmates as friends. In Germany, opinions are more divided be-
tween those who consider their workmates as confidants (40%) and those who simply
see them as colleagues (39%). Finally, in Italy, workmates are primarily seen as friends
(44%), although nearly 38% of employees simply see them as colleagues. It should be noted
that only 2% of employees in each country see their colleagues as competitors, which mir-
rors the good relations between colleagues.

Employees in each country also think differently about seeing their colleagues outside of
work. French employees are the least likely to see their workmates outside the office
(32%), behind the Germans (44%) and the Italians (51%). However, the results differ greatly
from one generation to the next: 60% of French employees aged 18 to 24 years said they
see their colleagues socially after work.
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Employees are happy with the
workspace although there is room
for improvement

In Germany (53%), Italy (57%) and especially in
France (64%), the office is mostly seen simply as a
work place. All other aspects that work can repre-
sent are quite clearly relegated to the background. 

While it is seen as a place to socialise by 26% of
Germans, 13% of Italians and 22% of French employ-
ees (47% of 18 to 24 year old French employees) or
a place of belonging by 19%, 14% and 11% of employ-
ees respectively, the office is rarely seen as a place
for self-fulfilment. It is Italian employees who grow
the most at work (20%), ahead of German and
French employees (both at 10%).

However, European employees agree that the quality
of a workspace is an important factor when choosing
a company (93%, 92% and 86% respectively in Ger-
many, Italy and France). Italians, who associate the
workplace with a place of self-fulfilment, are also more
inclined to believe that the quality of the premises is a
very important criterion (43% compared with 36% in
Germany and 24% in France).

When queried in more detail about the quality of
their workspace, the European employees said they
were satisfied but that not all of their expectations
were met and gave scores that reflect this room for
improvement. The Germans were the most satisfied,
giving an average score of 7.1/10 ahead of their peers
in Italy (6.8) and France (6.7). 

The connection between the workspace and perfor-
mance is universally acknowledged: over half of the
European employees consider that their work envi-
ronment affects their performance at work (66% in
Germany, 57% in France and 55% in Italy).

OPINION ON WORKSPACE
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What if offices were to make work attractive again? 

OPINION ON SERVICES 
OFFERED BY THE COMPANIES

The companies could improve the services offering for their
employees

The three services that are the most frequently provided to employees are the same in
all three countries and are not very innovative. In Germany, 71% of employees have a park-
ing space, 57% have access to a cafeteria or coffee area and 42% have access to a company
restaurant. In France, the ranking is the same, with parking spaces in first place tied with a
cafeteria (67%) ahead of a company restaurant (50%). However, in Italy, coffee areas and
cafeterias are most prevalent (78%) ahead of parking spaces (60%) and company restau-
rants (46%). Excluding Wi-Fi, mentioned by over a third of respondents in each country,
other benefits such as a concierge service, a gym, delivery of fruit baskets or crèches
are much less frequent.

The services available satisfy the European employees. 83% of German employees, 81% of
Italian employees and 80% of French employees say they are satisfied with the services
provided.

The services that employees currently consider essential are those that they directly ben-
efit from. German employees expect a parking space above all (44%), a cafeteria (33%),
access to Wi-Fi (29%) or a company restaurant (25%) while in Italy they want a restaurant
(41%), a parking space (36%), a crèche and Wi-Fi (both at 25%). In France, a parking space
comes in first place (43%) ahead of a restaurant (40%), cafeteria (34%) and a crèche (17%).
Employees' satisfaction is also based on specific services that are rarer, and therefore
seen as more valuable: gyms, fruit baskets and concierge services especially. Overall, em-
ployees who have access to a gym are the most happy with the services provided by their
companies (97% in Germany and France, 90% in Italy) as well as employees who have ac-
cess to a crèche (92%, 93% and 90% respectively).
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Telework: more or less attractive depending on the country...

The proportion of employees who would accept to work exclusively from home varies
widely depending on the country, going from 53% in France to 63% in Germany (of which
27% said yes absolutely) reaching 73% in Italy (of which 35% said yes absolutely).

Two main incentives are put forward to explain the desire to solely work from home: firstly,
eliminating problems due to commuting (48% in Italy, 49% in Germany and 58% in France)
and secondly, the freedom to organise their own time (43%, 44% and 48% respectively).
Other factors, such as being available for family (31%, 22% and 20%) or the opportunity to
concentrate better (14%, 20% and 20%) are mentioned much less frequently.

Conversely, opposition to telework is much more varied and can be explained by a number
of factors. In Germany, the fear of feeling isolated from the team dominates (38%), ahead of
the need to see colleagues (32%), the pleasure of leaving the house (24%) or concerns about
being less productive (24%). In Italy, the pleasure of leaving the house (37%) is the biggest
obstacle facing telework, ahead of the need to see colleagues (29%), lack of motivation (28%)
and concerns about being less productive (26%). Last but not least, in France, the need to
see colleagues is mentioned the most frequently (50%), ahead of the pleasure of leaving the
house (31%), the fear of feeling isolated (28%) and lack of motivation (27%). 

OPINION ON TELEWORK



METHODOLOGY

The samples are representative of companies with 250 employees or more. Their repre-
sentatively was ensured by using the quotas method for criteria such as gender, age, region,
company size and sector.

The samples were surveyed online using a CAWI system (Computer Assisted Web Inter-
view).

The interviews were carried out from 5 to 19 September 2016.

Any full or partial publication must include the following wording: "OpinionWay study for
Foncière des Régions" and any repeats of the survey may not be dissociated from this title. 

The results of this survey must be read taking into account the following margins of uncer-
tainty: 1.5 to 3 points at most for samples of over 1000 respondents.

OpinionWay carried out this survey according to the procedures and rules of the ISO 20252
standard.
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